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Resilience 2021: Joint efforts of Third Sector Entities and Companies to measure 

environmental and social impact  

Sustainability, in the sense of development and human sustainability, on planet earth has 

been talked about for some time now (Brundtland Commission, 1987). Nowadays it is not 

only discussed in European and Italian legislation, but it has become an obligation, and if I 

may say so, it is just about time! From an etymological point of view, the word 

'sustainability', derives in Latin form ‘sustinere’ (to keep, to hold; sub, below), a concept also 

reflected in the ubiquitous German ‘Nachhaltigkeit’ (which implies the idea of leaving 

something useful for posterity). However, the one word I would say defines sustainability 

best and most correctly is the French ‘durabilité’.  

Considering these three synonyms in different languages the word ‘civil’ can be added. "The 

civil, the community, the philanthropy of the system are that third pillar on which we can 

and must build the new common home" (Zamagni, Vita nov / 2020), and face the recovery 

in a resilient and strategic way, with concrete and transparent projects: Recovery Fund, 

territorial challenges, the Green Deal, the Taxonomy, the 17 SDG's. 

With the implementation of the italian law on the third sector and the urgent request to and 

by companies to do something for their territory or for a cause, social and environmental 

impact measurements will be the metrics that will allow access to financial support. And 

maybe this will even attract social impact investments so that finance can play its part. It will 

be a major challenge for smaller, lesser known or established organisations because they 

will have to do more to make themselves better known. Today, sustainable finance ESG 

(Environmental, Social and Corporate Governance) and SRI (Sustainable and Responsible 

Investment) struggle to measure the social impact that listed and unlisted companies and 

businesses actually make. It is clear from the literature, academia and the GIIN (Global 

Impact Investing Network) that the traceable values of S (Social) are still particularly limited. 

Often, and we only report optimistic thinking, this is because there is a tendency to do good 

but not to want to, be able to or know how to communicate it. But it is an established fact 

that those who communicate it in the various DNFs or social, integrated or sustainability 

reports now use the indicator standards and related graphics of the UN 2030 Agenda, the 

17 Sustainable Development Goals and the 169 sub-indicators. 

Here lies the challenge and the opportunity for Italy, for small and medium sized enterprises 

with the support of Third Sector organisations. Although nobody actually says so, in the end 

the job of the Fundraiser is just this: to communicate the results of the achievements with a 

view to attract new donors! Yes, the Third Sector is ready, it is structured, it has been 

working for a long time to take stock and to report, to demonstrate how much good its  
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actions do, how much commitment of intangible values is involved (time and free services) 

but also the savings it brings to the welfare state to support basic needs and provide aid in 

the case of emergencies or catastrophes. In order to thank, to report, to replicate and to 

obtain more funding, fundraisers collect all impact data and communicate it in a planned 

and structured fashion, on social media and in a sustainable way. 

To sum up, it is a question of acquiring a new language, a metric. In order to remain 

economically sustainable, nowadays the indicators must be simple, accessible and 

understandable. Hence the appeal and the choice, not only culturally and intellectually, but 

also in terms of responsibility to follow together the directives of the 2030 Agenda. Time is 

running out, time is money, time is precious, there is no more time. 

 


